
 
 
 
 
 

I loved the (ComedyCures) videos - great tips and ideas. I enjoyed
the meditation practices, and the reminder to stay focused on the
present instead of worrying about the future... It reminded me to

stop and take care of myself and my anxiety.
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54 WLAC (M = 52.2 years, R = 31-74) from 10 countries and 24 states participated by completing the
baseline questionnaire. 20.5% identified as BIPOC and 33.0% had previous experience with a mental
health app. 57.4% (N=31) completed the study surveys at Week 4 and Week 8. 

At Week 8, HADS-D scores decreased 18.1%, PSS-10 scores decreased 15.1%, HADS-A scores
decreased by 9.7%, and GSES scores increased 7.6%. Participants spent an average of 116 minutes
per week on Neolth with an average of 3.15 logins per week. 43.6% of time spent was completing self-
guided relaxation practices and 17.2% watching Comedy Cures Foundation videos from cancer
survivor Saranne Rothberg. The 30-day retention on Neolth was 100%, with 60-day retention 83%.

Clinical Outcomes Post-Baseline

01. Introduction

Metastatic cancer patients report elevated stress levels and
unique stressors compared to other adults. This study
tested the feasibility and efficacy of a mental health app
with comedy content delivered to women living with
advanced cancer (WLAC).

Implementation and Evaluation of a
Mental Health App with Comedy
Content for Women Living with

Advanced Cancer
 

03. Results

04. Conclusion

This study demonstrated the ability of a mental health
app with comedy content to engage and support the
mental health of WLAC, presenting a cost-effective
intervention. Further examination with a larger sample
size is needed to conduct multivariate analyses for
enhanced understanding of the role of mobile apps and
comedy content in reducing stress, anxiety, and
depression for WLAC.

Figure 2. Participant self-reported scores at baseline (Week 0), mid-study (Week 4), and post-study (Week 8). 
N=31 participants who completed mid-study and post-study questionnaires.

02. Methods

The mental health platform Neolth was used as a self-
guided intervention for WLAC, ages 18+ years. WLAC were
recruited by The Comedy Cures Foundation through a press
release, social media posts, an email newsletter, and a video
call for participants on the foundation’s website. No
compensation was provided to participants. 

After using the Neolth platform, which included watching
comedy content for eight weeks, researchers evaluated
engagement, and stress levels using The Perceived Stress
Scale -10 (PSS-10), self-efficacy using The New General Self-
Efficacy Scale (GSES), and anxiety and depression using The
Hospital Anxiety and Depression Scale (HADS-A and HADS-
D).
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15.1% decrease at 8 weeks
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7.6% increase at 8 weeks
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